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Fiat Lux
by Joseph Akel

BACK9 – DESIGN

Apparatus, the New York–based design studio, has 
in just a few short years achieved a notoriety that is, 
by all accounts, any thing but a f lash in the pan. 
Thumb through the pages of any leading interior or 
design publications, and you’re sure to spot one of 
Apparatus’s designs, including such favorites as the 
spindly Arrow f ixture and the Royal wall sconce. 
Helmed by Gabriel Hendifar and Jeremy Anderson— 
the two also happen to be a couple—Apparatus 
offers a selection of sleek, minimalist-inspired 
designs, from delicate light fixtures that incorporate 
materials including horsehair and wood vessels from 
the Kenyan Turkana tribe to ceramic incense 
burners and a soon-to-be collection of small objets 
d’art made from marble. And increasingly, as the 
visibility of the brand rises, so too does the profile 
of Hendifar and Anderson, who were just last 
month profiled in The New York Times’ T Magazine.

As Hendifar, the public face of the duo, notes, the 
key to their success comes from the creative strength 
the two derive from working with each other. “At its 
best,” he says, “it’s an incredibly gratifying experi-
ence to share in the creative process with someone 
who you also share your life with.” “Very early on,” 
Hendifar admits, “a lot of things that wouldn’t have 
happened because I was on my own happened, because 
of Jeremy’s energy and willingness to jump in and get 
things done.” 

For their latest collaboration, Apparatus has teamed 
up with leading ceramicist Alice Goldsmith to create 
the Link Porcelain light f ixture. “We had been using 
porcelain for several years,” Hendifar explains, “and 
in doing so, we had met Alice, who handles the produc- 
tion of all our pieces that incorporate ceramic. And 
it was during one of our visits to her studio,” Hendifar 
continues, “that we noticed this beautiful porcelain 
chain that she had been working on.” After taking 
the chain home with him, he let it sit on his desk for 
a few years until recently, when, he notes, “it became 
the right time to do something with it.” Speaking of 
the f ixtures, which incorporate a strand of porcelain 
links attached to a polished bowl-like brass shade, 
Hendifar identifies what he sees as a “metaphor for 
strength and fragility at play in the use of materials.” 
“There is something poetic,” he goes on to say, “about 
seeing the delicate cracks in the porcelain—an under- 
standing that the most fragile part of the f ixture is 
also, in many ways, bearing the greatest weight.” 

apparatusstudio.com

T he duo beh i nd t he c ovet ed de si g n st ud io 

A ppa r at u s  d i s c u s s  t hei r  lat e st  projec t  a nd 

t hei r  l ive s  l iv i n g—a nd work i n g—toget her.

Wake UP Call
by Matthew Wexler

BACK9 – GROOMING

“Ultimately, I came to the realization that 
I wanted to create a product that I could 
be deeply connec ted to,” said Bi l l 
Hovard, founder of Hudson Made, a 
lifestyle brand anchored in the heartland 
of New York State. The Morning Shift 
Body Bar is his newest launch in a series 
of meticulously developed soaps, face 
and body oils, and grooming accessories 
that celebrate American craftsmanship, 
without ever becoming too precious.

Hovard, an award-winning creative 
director and designer for Fortune 500 
companies, acquired land in the Hudson 
Valley nearly fourteen years ago. His brand 
vision—inspired by historical cultural 
icons such as Henry David Thoreau and 
George Nakashima, contemporary inf lu- 
encers like Sam Maloof and Dan Barber, 
and cultural institutions such as the Storm 
King Art Center and Dia:Beacon—was as 
clear as a summer day as seen from the 
peak of the nearby Catskill Mountains. 
The business model, on the other hand, 
required experimentation and plenty of 
batches of soap. 

“There’s been a shift in my philosophy,” 
said Hovard. “‘Artisanal’ and ‘small batch’ 
are hyped-up words that are overused—
nobody really knows what that means. I’m 
actually a supporter of small manufacturing.”

“What’s appealing about small manu- 
facturing is that it is still made in America. 
We have quality control and understand 
where our ingredients are coming from. I 
can make a better product with serious 
checks and balances in place,” claimed 
Hovard. “I’ve worked with a laboratory 
and chemists to formulate, while automation 
allows for consistency. In small-batch 
production, the only thing you can do to 
grow is to just make more small batches.”

Hovard wanted to manufacture more 
efficiently so he could devote time and 
resources beyond production. His goal is 
to develop a charitable health and hygiene 
initiative to support communities in need. 
He has already partnered with Kids of 
Kathmandu and is looking for a local 
organization to help reach the nearly twenty- 
f ive percent of children living in poverty 
in New York State.

The Morning Shift Body Bar is the 
result of these efforts and an invigorating 
addition to Hudson Made’s collection. 
Intended for an uplifting morning shower, 
the dense block of soap is also great after 
a workout. The primary essential oils in 
the soap include rosemary, eucalyptus, 
peppermint, and a touch of tangerine, which, 
when combined, open pores and nasal 
passages and stimulate the skin. Jojoba oil 
and shea butter moisturize, while ground 
jojoba shells form exfoliating pumice that 
refreshes the skin for the day ahead.

With a triple-milled soap like the Morning 
Shift Body Bar, base oils and other ingre- 
dients are saponified, then passed through 
a roller system that blends them together. 
The extrusion produces a durable bar that 
has lower water content and will last longer 
and perform better than its mass-produced 
counterpart. While that may be a lot to 
contemplate f irst thing in the morning, 
simply lather up and leave the rest to 
Hudson Made. You’re in good hands. 

5.7 oz., $16, hudsonmadeny.com
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